


Australia #6 in world (5%) 

The South Australian Wine Industry Association  

~50% 



WHY? 

Business  
COMPETITIVENESS 



WHAT? 

DIY tools 
 

www.winesa.asn.au/members/advice-
information/environment/energy-efficiency/winery-energy-saver-

toolkit/  
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WHAT
? 

DIY tools 
http://bit.ly/J9qVFL  

http://bit.ly/J9qVFL


The face of the wine industry 

 



The other end 

 



Typical electricity 
usage in wineries 

 



ACHIEVEMENTS 

Education 
Engagement 
Capital (CTFFIP) 

Savings 



LESSONS 

Engagement (1-to-1) 

Leaders 
TRUST 



ACTIONS 

1. Have a 
plan for 
the future 



ACTIONS 

1. Have a 
plan for 

the future 



ACTIONS 

2. Shift 
ENERGY 
efficiency 



ACTIONS 

3. Close the 
information 

GAPS 



ACTIONS 

4. Accessible 
market-based 
 INCENTIVES 



ACTIONS 

Have a plan 

Shift the conversation 

Meet information gaps 

Market-based incentives 
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